




Penelitian ini bertujuan untuk mengetahui pengaruh brand awareness, 
brand ambassador, dan harga terhadap keputusan pembelian secara online di 
marketplace Shopee  
Jenis penelitian yang digunakan dalam penelitian ini adalah pendekatan 
kuantitatif. Populasi dalam penelitian ini adalah mahasiswa Sekolah Tinggi Ilmu 
Ekonomi Indonesia (Stiesia) Surabaya dengan jumlah 100 sampel. Teknik 
pengambilan sampel yang digunakan adalah proportionate stratified random 
sampling dan teknik pengumpulan data menggunakan kuisioner. Teknik analisis 
data yang digunakan adalah analisis regresi linier berganda dengan menggunakan 
program SPSS versi 21. 
Hasil penelitian menunjukan bahwa brand awareness berpengaruh secara 
positif dan signifikan terhadap keputusan pembelian, brand ambassador 
berpengaruh positif dan signifikan terhadap keputusan pembelian, dan harga 
berpengaruh positif dan signifikan terhadap keputusan pembelian secara online 
pada marketplace Shopee pada mahasiswa Stiesia Surabaya. 
 






















This research aimed to find out the effect of brand awareness, brand 
ambassador and price on having students’ online buying decision of Shopee 
marketplace at school of economics of Indonesia (STIESIA) Surabaya. The 
research used quantitative.  
The Reserch used quantitative. While, the population was students of 
economics Indonesia (STIESIA) Surabaya. Mereover, the data collection 
technique used proportionate stratified random sampling. In line with, there were 
100 respondents as sample. Futhermore, the instrument in data collection 
technique used questionnaires. The questionnaires were distributed directly to 
respondents. Additionally, the data analysis technique used multiple linear 
regression with SPSS (Statistical and Service Solution) 21.  
The research result concluded brand awareness had positive and 
significant effect on having student’s online buying decision. Likewise, brand 
ambassador had positive and significant effect on having students online buying 
decision. Similarly, price had positive and significant effect on having students 
online buying decision of Shopee marketplace at school of economics of 
Indonesia (STIESIA) Surabaya. 
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